mincdcore.

Mobile apps

FOR COACHES, EDUCATORS AND EXPERT BRANDS

Your Al twin,
in their pocket.

Your Al Digital Twin as an app for iOS and Android: answers that stream in, voice in and
read-aloud out, photos and files from the phone, and your methods as one-tap
playbooks. One codebase, under your brand or several. MindCore built it for Musey, Muse
Storytelling's Al story mentor.
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“ create

Your Strategic
Co-Pilot.

Information is free; judgment is expensive. Deploy
the frameworks used by 5-time Emmy winners to
move the mind by guiding the heart.

SAMPLE DATA
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< Conversation

Where should the Sample Launch Film open? Right now
it starts on the logo.

Open on the moment something changes, not on the product.
Viewers decide in the first few seconds whether this is a story
oran advert.

Try this opening (sample)
Start in the middle of the problem. Your founder at 2 a.m.,
the prototype failing one more time.

2 Let one true line land. Something she would only say to a
friend, not a tagline.
Show the product at the turn. It means more once we
know what it cost.

Why it works

A logo tells people who made the film. A moment tells them
why to keep watching. Save the brand for the end, when it has
been earned.

Next step: find the line in your interview where her voice
changes. That is your first ten seconds.

[n]
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Home

solve

Strategic Storytelling
Playbooks

Skip the prompt engineering. Leverage the narrative
logic that transforms you from a “tripod for hire"
into the most expensive strategic partner in the

room.

A
e

Story structure

Shape the arc before you shoot
A
ue

Interviews

Questions that get real answers

MINDCORESTUDIOS.COM



Your members are on the move.
Your twin should be too.

An Al twin on the web is a start. But members think of their questions on set, in the car, between
meetings, with a photo or a voice note in hand. A native app puts the same twin, the same account
and the same answers on their phone.

Today With the app
Desktop only In their pocket.
® The Al coach is stuck on a laptop The same twin, streamed on iOS and Android
® Members on the move can't ask Ask by voice, hear the answer read aloud
@ Voice notes, photos and PDFs stay on the Photos, PDFs and DOCX straight from the
phone phone

® A second brand means a second app build Your methods as one-tap playbooks

One codebase, any brand

This guide uses Musey mobile, the Flutter app MindCore built for Muse Storytelling, as the worked example, and
MNTR (Seal One Team), a second brand on the Musey platform built from the same code. App screens use

sample data.



WHAT'S INCLUDED

The twin, the tools,

on the phone

O1

The twin, streamed

Answers stream in word by word
A collapsible Al Thoughts panel
Read aloud with pause and resume

Copy any answer

o3

Your methods

Playbooks from your prompt cards
Native forms: text, choice, files
Lessons embedded in answers

History, pins and projects

02

Talk, snap, attach

Voice input in the message bar
Camera and photo library
PDF and DOCX text read on the phone

Attach a whole project

04

One app, any brand

Flutter: one codebase for iOS and Android

Same accounts, plans and content as the web
app

Re-skin it for a second brand

No second back end

Ncrtive apps on your Al platform.

Mobile apps: ask for a quote. Runs on Al Digital Twin, or the platform you already run.

MINDCORE - MOBILE APPS
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01 - THE TWIN

Ask anything.

Woatch the answer streamin.

"Your Strategic Co-Pilot!" Members ask a question and the answer streams in from the same API as the web
app, with auto-scroll and a collapsible Al Thoughts panel. Any answer can be read aloud, paused and

resumed, or copied.
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= Home <

create

Your Strategic

Information is free; judgment is expensive. Deploy
the frameworks used by 5-time Emmy winners to
move the mind by guiding the heart.
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Conversation

Drafting three steps and a next step

Co-Pilot. RO

oment something changes, not on the produc

€ Al Thoughts

1

2

3

Where should the Sample Launch Film open?
Right now it starts on the logo.

0 m c Q@

® Streamed from the v2 stream endpoint

® Read aloud: text-to-speech, pause, resume

SAMPLE DATA

MINDCORE - MOBILE APPS

Reading the question: an opening for a launch film

Checking the project files: brief and interview notes

(sample)

Applying the expert's method: find the moment of
change
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< Conversation

Where should the Sample Launch Film open? Right now
it starts on the logo.

Open on the moment something changes, not on the product.
Viewers decide in the first few seconds whether this is a story
or an advert.

Try this opening (sample)
Start in the middle of the problem. Your founder at 2 a.m.,
the prototype failing one more time.
2. Let one true line land. Something she would only say to a
friend, not a tagline.
2. Show the product at the turn. It means more once we
know what it cost.

Why it works

A logo tells people who made the film. A moment tells them
why to keep watching. Save the brand for the end, when it has
been earned.

Next step: find the line in your interview where her voice
changes. That is your first ten seconds.

H O

® Auto-scroll while it writes

® Copy any answer in one tap

04



02 - TALK, SNAP, ATTACH

Ask by voice.

Attach what you're looking cit.

Speech to text in the message bar. Take a photo, pick from the gallery (large images are compressed on the
phone first), attach PDF or DOCX files (their text is read on the phone), or attach a project so the answer draws

on the member's own files. Attachment cards stay on the sent message.

9:41 ol T @&

< Conversation

Where should the Sample Launch Film open? Right now

it starts on the logo.

Open on the moment something changes, not on the product.
Viewers decide in the first few seconds whether this is a story
or an advert.

Try this opening (sample)
Start in the middle of the problem. Your founder at 2 a.m.,
the prototype failing one more time.
2. Let one true line land. Something she would only say to a
friend, not a tagline.
1. Show the product at the turn. It means more once we
know what it cost.

Why it works

A logo tells people who made the film. A moment tells them
why to keep watching. Save the brand for the end, when it has
been earned.

Next step: find the line in your interview where her voice
changes. That is your first ten seconds.

» O

What should | say in a voice note on launch
day?

b ©O

SAMPLE DATA

MINDCORE - MOBILE APPS
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< Conversation

Start in the middle of the problem. Your founder at 2 a

the prototype failing one more time

Let one true line land. Something she would only say to ¢

friend, not a tagline
Show the product at the turn. It means more once we
know what it cost

A logo tells people

y to ke

the film. A moi

Save the brand for the e

been earned

Next step: find the line in your
That is your f

change

Q Take Photo
™ Pick from Gallery

[I]J Attach Files

t tells them
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< Conversation

2. Show the product at the turn. It means more once we
know what it cost.

Why it works

A logo tells people who made the film. A moment tells them
why to keep watching. Save the brand for the end, when it has
been earned.

Next step: find the line in your interview where her voice
changes. That is your first ten seconds,

H O
pg Storyboard-fram..
Added
I somple-brief.pdf
Added
s storyboard frame 3 work with the brief?
’ Comparing the frame with the brief N
I read
storyboard-fram....jpg % - sample-
63.64KB 29.60 KB
k anythin

v + @

05



03 - PLAYBOOKS

Your method,
one tap away.

Strategic Storytelling Playbooks: the same card categories and prompt cards as the web app, as native
screens. A card opens a short form with text, choice and file fields plus project context. "Send to Musey" turns
it into a structured answer in the chat. When the media library has a matching lesson, the answer embeds it.

94 ol T @& 9:41 ol T & 9:41 ol T &3

< £ | Story structure < & | Find the hook < Conversation

How do I find the turn in my launch film?
@ @ What is the film about? (0)

The turn is the moment your character chooses differently. Set
it up early so it lands.

Find the hook Three-act outline A sample product built in a garage
Turn a rough idea into an A beginning, a turn and Three checks (sample)
opening that earns the .. an ending you can shoot

Plant it in the first 20 seconds. Show what she believes
before the change.
2. Make it cost something. A turn with no price feels like a
Who is watching? (0) slogan.
2. Cut on the decision, not after it. Let the audience catch up.

@ Early customers Watch this short lesson on finding the turn:

Character arc

Show the change, not Length ®
the résume

Earning
the turn

Set up the turn so it lands.

1to 3 minutes 7

Next step: mark the turn in your paper edit with one word:
what changed?

D O
Send to Musey U g

\sk anything

@I Project Context
Attach Project

SAMPLE DATA
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04 - YOUR JOURNEY -

Every chat kept.
Tuned to their voice.

The Your Journey drawer keeps every conversation with paging, pin, rename and delete, plus My Projects and
New chat. Profile Preferences hold the member's "Your Voice" style guide, positioning, price point, city, country

and reply language. Plan & Billing shows the plan; members send feedback straight to the admin.

9:41 ol T @

&2 musey

Your Journey

X Where should the launch film open?

) Where should the Sample Launch F.. }

O

1 A sample product built in a garage

O

) Find the hook - Sample Launch Film

O

) Interview questions for a sample fo.. :

O

1 Tighten my 60-second pitch

O

1 Brand voice for Demo Brand Story

0

") Three-act outline - sample nonprofit :

0

) How long should a testimonial be?

O

") Shot list for a sample product demo

Jordan Sample
jordan@example.com

® Security: password change, twice a day at most

® Share your feedback, typed in the app

SAMPLE DATA

MINDCORE - MOBILE APPS
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< Profile Preferences

Set your style guide, location, role, pricing, and preferred

language for replies

Your Voice

Warm, direct and plain. Short sentences. No
jargon. End with one next step. (Sample style
guide)

96/1000
Your City
Sample City
11/50
Your Country
United States
13/50
How you position yourself
Independent filmmaker (Sample)
30/50

Average price point?
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< Plan & Billing

Your world-class storytelling assistant—
always ready, always brilliant

Yearly billing

$290 perven

Pro Plan

Unlock unlimited creative potential with your
personal storytelling powerhouse that grows smarter
with every conversation and never hits a usage limit

INCLUDED FEATURES

@ Unlimited Everything - Prompt engine, Al
assistants, and direct chat with Patrick with zero
usage caps

@ Your Musey, Your Way - Personalized account
preferences that remsmber your style, tone, and
creative approach

° Massive Context Power - 1,000,000 token limit
lets you upload multiple scripts, outlines, and
story documents for comprehensive project

® Forgot password: a code by email

® Same login as the web app



05 - ONE CODEBASE, TWO BRANDS

Scame code.
New brand. 18 days.

MNTR (Seal One Team) is a second brand on the Musey platform: the same Flutter codebase, re-skinned and
cut down to one screen, DEPLOY. Its answers come from the SEAL ONE prompts on the Musey platform. A
voice modal records, transcribes live and deploys in one tap.

941 ol T T 94 ol T @ 9:41 ol T &

X < Message map

Deploy a message map for our team kickoff

M NTR on Monday. Sample project.

Make transformation inevitable. Message map (Sample)

The one message: We move faster when everyone knows the
why.

Four supporting points

Clarity first. One sentence anyone on the team can repeat.

). A visible owner. Every promise has a name next to it.

Recording Complete Short loops. Ten-minute check-ins, twice a week.
0:07 /. Celebrate the turn. Mark the moment a plan becomes a
habit.
Welcome
Transcription 7 Edit Deploy it

Sign in to continue
9 * Monday: share the one message in the team channel.

Deploy a message map for our team kickoff on « Wednesday: ask each lead to restate it in their own words.
Email Address Monday. Sample project. « Friday: keep the best version.
= o SmailEom Next step: send the one message before the next stand-up
O Copy
> Deploy
Password
B e N3 C Record Again
9

Forgot Password?

What do you want to deploy?

SAMPLE DATA

MINDCORE - MOBILE APPS
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CASE STUDY - MUSE STORYTELLING

22 musey

Muse Storytelling teaches story to filmmakers. MindCore built Musey, its Al story mentor on the web, then this
Flutter app for iOS and Android on the same platform: same accounts, plans, content and admin. MNTR (Seal

One Team), a second brand on the Musey platform, ships from the same app code.

1 2 18 days 3 months

codebase for iOS and Android brands from the same app code to rebrand the app as MNTR from first commit to version 1.0

“Everyone told me it would take six months to build a world-class Al storytelling
assistant. One team said give us six weeks. They didn't just meet our deadline, they
absolutely crushed it. It's not just development, it's partnership”

} a Patrick Moreau
R - CO-FOUNDER, MUSE STORYTELLING

® Flutter and Dart: one codebase for iOS and Android

® GetX state, Retrofit and Dio with retry, cache and an offline screen

® Secure token storage, Firebase Analytics

® The Musey API (Node on AWS), shared with the web app

SCAN FOR THE CASE STUDY

MINDCORE - MOBILE APPS 09



mincdlcore

HOW WE WORK

From your twin
to an app in their pocket

The twin first: your Al Digital Twin on the web, or Your brand: icon, colours, fonts and splash; one
the platform you already run brand or several

Build: one Flutter codebase for iOS and Android, on Hand-over: code and builds, tested on your own
the same API phones

What we need from you

Your brand files and app icon Apple and Google developer accounts

The features members ask for most A few members to test it

Mobile capps: ask for a cquote.

Native iOS and Android apps on your Al platform. The Musey app runs on Al Digital Twin.

8 hello@mindcorestudios.com

q, +919727192949

CALL OR WHATSAPP

gy cal.com/abhishekj/30min

BOOK A FREE 30-MINUTE CALL

©® Vadodara, Gujarat, India

Scan for the case study

MINDCORE STUDIOS PRIVATE LIMITED - CIN U62091GJ2024PTC156440 - GSTIN 24AASCM6861G1Z1
Vadhman Society, Kayavarohan Road, Near ICICI ATM, Por, Vadodara, Gujarat 391243, India



